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ENGLISH VERSION

Instruction : All questions carry 20 marks each.

1 (@) What is Marketing Research ? Discuss the scope of
Marketing Research.
(b) What is Marketing Information System ? Discuss
the importance of Marketing Research.

OR

1 (a) Explain various types of Research.
(b) Explain Marketing Research Process.

2 Discuss various components of Marketing Research Design.

OR

2  What is Primary Data ? Discuss various techniques of
collecting Primary Data for Marketing Research.

3  Prepare an ideal Questionnaire for the research work
relating to Buying Behaviour of Customers for Cell-phone
in Rajkot city.

OR

3  What is Sampling ? Discuss various non-probability
sampling techniques.

4  Discuss the layout of Marketing Research Report in detail.

OR

4 (a) Explain how will you undertake Product Research.
(b) Which factors will you consider while undertaking
Advertisement Research ?

5 Write any two short notes :
(@ Use of IT in Marketing Research
(b) Rating Scales
(¢©) Various sources of Secondary Data
(d) International Marketing Research.
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